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A study on customers perception on E-banking services in Davanagere city 

CHAPTER-1 

INTRODUCTON 

E-BANKING 

1.1 Introduction 

Banks play a crucial role in the economic development of a nation. The economic and 

financial environment in which the Indian banking system operates is in the process of 

continuous evolution. The specific role of banks in economic development varies, 

depending on scope. Primarily, the participation of banks in economic development 

focuses around providing credit and services to generate revenues, which are then invested 

back into a local, national, or international community. The specific roles banks play in the 

economic development of a small community differ from the role banks play in national or 

international economic development. Although the role can vary, factors such as access to 

Credit and bank. Electronic banking has many names like e banking, virtual banking, online 

banking, or intemet banking. It is simply the use of electronic and telecommunications network 

for delivering various banking products and services. 

A.R.M FIRST GRADE COLLEGE & P.G CENTRE DAVANGERE 
Page 1 



mers perception on E-banking services in Davanagere city 
dy on customers 

53 Conclusion: 

ds this study has analyzed the overall perception of customers regarding the services of 

Thus, 
this study has anal 

hanking. Age and occupation are the important demographic factors in the banks which 

have have used to measure the perception of the customers on e-banking services. E-Banking 

will be successful for banks only when they have Commitment to e-Banking along with a 

deeper understanding of customer needs. This can come only when the bank has a very big 

base of customers, best people, and a service attitude. Banks should concentrate on above 

lines in order to have effective e-banking practices the study concluded that different age 

group of customers have different perception toward the e-banking services and the usage 

level of these banks' customer is different so bank should concentrate on all the age group 

of customers for betterment of ebanking banks. It has also seen that different occupation 

group of customers have different perception 
toward the e-banking 

services. There are 

good number of customers in every group 
like student, service class, business class and 

professionals, it shows that they all are keen interesting in using the e-banking 
services. 

The present study has tried to judge the impact of e-banking on operational 
performance of 

public and private sector banks, to assess the service quality of e-banking in public and 

private 
sector banks, to analyze the impact of e-banking on payment 

and clearing system. 

The study has been focused only on the performance 
and service quality aspect of 

ebanking. 
The impact of e-banking on profitability 

has been ignored 
which can give a good 

platform 
for future study. 
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