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A study on customers perception on E-t -banking - services in Davanagere city

CHAPTER-1
INTRODUCTON

1.1 Introduction

Banks play a crucial role in the economic development of a nation. The economic and

financial environment in which the Indian banking system operates is in the process of
continuous evolution. The specific role of banks in economic development varies,
depending on scope. Primarily, the participation of banks in economic development
focuses around providing credit and services to generate revenues, which are then invested
back into a local, national, or international community. The specific roles banks play in the
economic development of a small community differ from the role banks play in national or
international economic development. Although the role can vary, factors such as access to
credit and bank.Electronic banking has many names like e banking, virtual banking, online
banking, or intemet banking. It is simply the use of electronic and telecommunications network

for delivering various banking products and services.
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